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Investigating The Relationship Between Esteghlal Club’s Social
Responsibility And Youth Fandom

Zhaleh Abdizadeh*
Ali Mohammadiyan Ghazijahani

Abstract

With the increase of interactions between fans and clubs, the concept of brand experience has become
one of the key and attractive issues in the field of sports. In today's world, customer experience
management is considered as a strategic tool to advance and improve organizations in both production
and service sectors. This research seeks to improve Esteghlal Club's marketing strategies in the field of
fan attraction and loyalty, as well as investigating the impact of social responsibility on these
interactions. The ultimate goal of this research is to provide valuable insights for researchers and those
interested in this field and draw new ways to improve fan interactions in the future. SPSS version 20
software was used for data analysis. Statistical methods including Cronbach's alpha were used to
evaluate reliability and linear regression to examine the relationship between independent and
dependent variables. Multiple regression analysis was presented in order to predict the level of youth
fandom based on the dimensions of social responsibility. The results showed that the collinearity
assumption was not violated. Standardized regression coefficients (Beta) for economic, legal, ethical,
and social dimensions were obtained as 0.177, 0.176, 0.121, and 0.384, respectively. Considering the
significance of the t statistic, it is concluded that the social responsibility dimensions of Esteghlal Club
positively and significantly predict the level of youth fandom. The research results show that social
responsibility and its dimensions have a direct relationship with youth fandom. These findings indicate
that the attractiveness of the club brand can have a significant effect on the feelings and internal
commitment of fans towards the brand, and the high attractiveness of the brand name can increase
customers' interest in the club.

Keywords

. Social responsibility, club, fans, youth

1. Master's degree in Sports Management, Faculty of Educational Sciences and Psychology, University
of Mohaghegh Ardabili, Ardabil, Iran. ("Abdizadehzhaleh@gmail.com).

2. Master's student in sports management, Department of Physical Education and Sports Sciences,
Shahid Madani University of Azerbaijan, Tabriz, Iran.



mailto:Abdizadehzhaleh@gmail.com

