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The Effect of Job Satisfaction on Employee Productivity by
Mediating Organizational Culture

Saeed Khanzadeh!

Abstract

The sampling method was random and using Cochran's formula, the sample size is 385.
After studying the related literature to the subject of research, a standard and
appropriate questionnaire was prepared and distributed among our sample. Finally, 385
of the received responses were applicable to analyse. In order to analyze the collected
data and test the hypotheses, SPSS and Smart PLS softwares, the structural equation
method and confirmatory factor analysis have been used. The results of our analyses
proved that the customer experience quality has a positive and significant effect on the
components of customer satisfaction, perceived value and brand loyalty. Also, the
positive and significant effect of all three components of customer satisfaction,
perceived value and brand loyalty on customer repurchase was confirmed. Finally, the
brand was offered some suggestions for exploiting the research results in order to gain
competitive advantage.

Keywords

Customer experience quality, Customer satisfaction, Customer perceived value, Brand
loyalty, Repurchase.
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