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The Impact of Green Attitude and Sustainable Marketing on
Consumer Behavior (A Study in Online Businesses)

Zahra Shahin™
Majid Pabarjay Zanjani

Abstract

This study aims to investigate the impact of green attitude and sustainable marketing on
consumer behavior (a study in online businesses) in Zanjan city. The research method is
applied based on its objective and descriptive-survey in terms of data collection. The
statistical population consists of 384 consumers of sustainable (green) products in Zanjan
city, selected through random sampling. A standardized questionnaire with 4 variables and 16
items was used as the data collection tool. Structural equation modeling using Smart PLS
software was employed for data analysis and hypothesis testing. The significance value for all
dimensions exceeded 1.96, and the significance level was less than 0.05. Based on the
findings, it can be concluded that the path coefficient is significant at the 0.05 error level, all
dimensions are significant, and all research hypotheses are confirmed. The results of this
study indicate that environmental concerns in business attitudes, valuing social justice, and
consumer social responsibility (cognitive, emotional, behavioral) have a positive and
significant impact on predicting consumer support for sustainable online businesses. Finally,
based on these impacts, recommendations can be made.
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