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Investigating the role of advertising appeal, influencer endorsements, and
online visitor opinions on customers' purchasing decisions

Abstract

The purpose of this study is to investigate the role of advertising attractiveness, endorsement
by influential people, and online visitors' opinions on customers' purchasing decisions (case
study: customers of the pharmacy website). The present study is descriptive-survey in terms
of its nature and research method. Since the statistical population of Novin Cherm customers
is unlimited, 384 were selected as a sample based on the Morgan table and participated in the
research process. Survey responses from Novin Cherm customers were collected through
advertising attractiveness questionnaires from Arif et al. (2023), influencer endorsement from
Nafis et al. (2021), online visitors from Cheong et al. (2012), and purchasing decision making
from DeSchild et al. (1996) questionnaires and tested with SPSS26 and Smart PLS3 software.
The results show that the attractiveness of advertisements positively influences purchase
decisions, the endorsement of influential people positively influences purchase decisions, and
the opinions of online visitors positively influences purchase decisions.
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Advertising attractiveness, online visitors, purchasing decisions




