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A Review of the Necessity of Brand and Branding for an
Organization and Its Components
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Abstract

Background and Objective: In the current era, brand and branding are considered one of the
most important intangible assets of organizations, which plays a decisive role in their success,
survival, and competitiveness. The purpose of this research is to provide a comprehensive
review of the necessity of brand and branding for an organization and identify its
components. This research was conducted in the form of a systematic review study in 1404.
Data collection was carried out through extensive library studies and a comprehensive search
in reputable domestic (Normegs, SID, Magiran) and international (Google Scholar, Scopus,
Web of Science) databases. The statistical population included all scientific research articles,
theses, and books related to the topic between 1392 and 1404, and out of 85 identified
sources, 25 sources with the most relevant thematic relevance were selected and analyzed in
depth. The study shows that the effective branding process requires three basic steps: creating
a position in the market, introducing the brand position to customers, and creating and
maintaining the brand image. Organizations can use five main bases to create their position:
positioning based on the type of product, image, unique features, specific advantages, and the
type of target consumers. The studies reviewed show that successful branding requires a
multidimensional, comprehensive, and holistic approach that includes emotional, cognitive,
behavioral, experiential, social, and cultural aspects. In the era of the knowledge-based
economy, intangible assets constitute about 80 percent of the assets of the world's large
companies, which shows the extraordinary importance of the brand. Forecasts for 2025
indicate that brands will increasingly use advanced technologies such as artificial
intelligence, machine learning, and data analytics to personalize customer experiences.
Branding should be considered as one of the main strategic priorities in organizations’ long-
term planning and should be given serious attention with a scientific, comprehensive, and
systematic approach.
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