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Abstract

This abstract studies the effects of market orientations on international trade promotion. The
researcher tends to determine market orientation efficiency by analyzing 109 questionnaires;
which were answered by international trade companies. Research conceptual model includes
customer orientation, competitor orientation, corporate responsibilities, brand interest and
brand productivity. The questionnaire contains 24 questions based on the 5 mentioned
conceptions. The questionnaires have been handed out and answered by cognizant and
hypothesis examining, SEM method, which is multivariate and potent method of regression,
has been used to examine the variables. The finding illustrates that market orientation with
qualities such as customer orientation, competitor orientation, corporate responsibilities, brand
interest and brand productivity has a positive impact on brand operation.
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