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Abstract

Today, marketing affects people's lives and most of the decisions they make from choosing their place
of residence, the university to the lifestyle, and even the book they read. In the information age where
people are faced with a huge amount of information and advertising, making purchasing decisions is
complicated and sometimes frustrating. Most businesses at the time of advertising specify their
financial budgets and determine the breakdown of budgets in specific time periods of the year. When
there is a need to review advertising channels, most marketing professionals compare the two
categories of online marketing and online marketing. Naturally, every model of advertising has its
own advantages and disadvantages, which makes it possible for people to attract brands and
advertisements and ultimately your organization and people will not like your ad and will not be able
to establish a good relationship with your business. In this article, the relationship between online
marketing and offline marketing, which is part of the forgotten topics in marketing and management,
is reviewed.In the end, the arguments are that by combining online and offline marketing, you can get
amazing results from your ads and multiply the profits from the ads.

Keywords

Information age, advertising channels, online marketing, offline marketing, brand.
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